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PABOYAA NPOrPAMMA ONCLUNMNINHBLI (MOOYNA)

1. MEJb U 3AJAYY N3YUYEHUSA U CHUTLIAHBI (MOIYJIST)

Henvo uzyuenus oucyuniumsl AGNAemMcsa 00yUeHUe YCMHOU peyu HA OCHOGe
pazeumusi HeoOX0OUMbIX ABMOMAMUZUPOBAHHLIX PeEuesblX HABbIKOS, pa3sumue
MEeXHUKU YMeHUsl U YMeHUs NOHUMAMb AHIULCKULL MEeKCM, KOMOPbIU COOEPHCUM
VCBOEHHYI0 paHHee NeKCUKY U 2PAMMAMUK).

3anauu uzyveHusi JUCHUILUTUHBI « MHOCTPAHHBIN SA3BIK:

« HOCMAHOBKA NPOUHOULEHUs. 8 COYeMmAaHuU ¢ pabomot no pazeumuio peuessix
HABLIKOB NPU NOCMENEHHOM YCIOHCHEHUU CIPYKIYPbL Peyll.

*0Nopa Ha CpagHeHUsl C POOHBIM S3bIKOM,

* CIMUMYIUPOBAHUE CAMOCMOAMENbHOU pAbOmMbl CIYOEHMO8,

* C8A3b 00VUEHUs U PA3BUMUSL 2PAMOMHOCIU CINYOEHMO8;

* KOMMYHUKAMUBHAS HANPABLEHHOCMb 00YYeHUs..

2. TPEBOBAHUS K PE3YJILTATAM OCBOEHMS TUCHUATIIMHBI
(MOJLY.JIST)

2.1 Ilnanupyemble pe3yJibTATHI 00yYEeHUS MO TUCHUIINHE

Nzyuenne nuctmmmHbl «HoCmpanmublii sA361K» HAMIPaBIECHO HA POPMUPOBAHUE
CIEAYIOIMNX KOMIIETEHIINM:
YHUBEPCAJbHbIX KOMIECTCHIMA U MHAUKATOPOB MX JOCTHKECHUSA:

HaumenoBanue | Koa m HammeHOoBaHHe Kon u HauMeHOBaHHe HHANKATOPA
KaTeropuu YHUBEPCAJIBbHOM AOCTHKEHHUS] YHUBEPCAIbHOI KOMIIETEeHIIUH
(rpynmsi) KOMITEeTEHIIU U
YHUBEPCAJIbHBIX BBINYCKHHKA
KOMITeTEeH U
KommyHukanus YK-4. Crniocoben| YK-4.1. BoiOupaer Ha TOCYZapCTBEHHOM H
OCYILLECTBIIAATh  JI€NIOBYIO| HTHOCTPAHHOM (-bIX) SI3bIKAX KOMMYHUKAaTHBHO
KOMMYHHKAIUIO B[ [IpHEMJIEMble  CTUJIb  JEJIOBOTO  OOIICHHS,
YCTHOM W TIMCHMEHHOW|BepOalbHBIE W HEBEepOabHBIE  CPEACTBA
dopmax Ha| B3aMMOJIEICTBUS C MapTHEPaAMH
rocynapctBeHHOM s3bike| YK-4.2. Ucnonp3yer MH(pOpPMaITMOHHO-
Poccniickoit denepanuy| KOMMYHUKALMOHHBIE TEXHOJIOTHUU IIPU IIOUCKE
U UHOCTpaHHOM(BIX)| HEOOXOAMMOM  mH(poOpManuu B Tpolecce
A3bIKe(ax) pelIeHHs] CTaHJApTHBIX KOMMYHUKAaTHUBHBIX

3aJa4 Ha TOCYapCTBEHHOM WU WHOCTPAHHOM (-
BIX) SI3BIKAX

YK-4.3. Crniocoben OCYILECTBIISITh
KOMMYHHMKAIIMI0O Ha WHOCTPAHHOM $3BIKE B
CUTYyaLUsAX aKaJeMUYEeCKOT0 U
po¢eCCUOHATBHOTO oOmeHus B
MHTEPHAIIMOHATIBHON Ccpele C IMOHUMaHUEeM
KYIbTYPHBIX,  SI3bIKOBBIX W  COIMAJIbHO-
SKOHOMUYECKUX Pa3IN4Ui

2.2 Pe3yabTarbl 0CBOEHHSI 00pPa30BaATEJIbHON MPOrPAMMBI

B PE3YIbTATC U3YUCHUSA JUCHUIIJINHBI O6yllaIOHII/II\/'IC$I JOJIDKCH:
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PABOYAA NPOrPAMMA ONCLUNMNINHBLI (MOOYNA)

3HaTh:

- COBPEMEHHYIO TEOPETHUECKYI0 KOHLEIIUIO KYJIbTYphl peun, Oppo3MuIeCcKUe,

AKILIEHTOJIOTMYECKHE, IPAMMATHYECKHE, JIEKCHYECKAE HOPMBI PYCCKOIO JIUTEPATypPHOIO
SI3BIKA;

- YHUBEPCAJIBHBIE 3aKOHOMEPHOCTH CTPYKTYPHOM OpraHU3allMM M CaMOOpraHU3aluU
TEKCTA.

- @OHGTH‘IGCKHG, JICKCUYCCKUC, TpaMMAaTHUYCCKHUC, CHOBOOGpaSOBaTe.HBHBIe SIBJICHHUA H
3aKOHOMEPHOCTH ()YHKIIMOHUPOBAHUS N3y4aEMOTO HHOCTPAHHOTO SI3bIKA.

Ymern:

-ACIIONIb30BaTh TOCYAAPCTBEHHBIH M WHOCTPAHHBIM S3BIK B MPO(ECCHOHATBHON
NEeATEIIbHOCTH;

-JIOTUYECKU BEPHO OPraHNU30BbIBATh YCTHYIO U IMCBMEHHYIO PEUb.

- WCHOJb30BaThb HH(POPMALMOHHO-KOMMYHUKALIMOHHBIE TEXHOJIOTMH IpU TIOUCKE
HE00X0AMMO# MH(OPMAIIMU B MPOLIECCE PEIICHUSI CTaHAAPTHHIX KOMMYHHUKATUBHBIX 3aja4
Ha rOCY/IapCTBEHHOM M MHOCTPAHHOM (-bIX) SI3bIKaX.

- TPUMEHATh CHCTEMY JIMHI'BUCTUYECKUX 3HAaHMW B CBOeH mpodeccuoHaIbHON
JEATEIbHOCTH.

Baaners:

- TEXHUKOHN JI€JIOBOM pEYEBOM KOMMYHHUKAIIMHU, ONIUPAsCh HA COBPEMEHHOE COCTOSTHUE
A3BIKOBOM CpEJIbI;

- HaBbIKaMU apTyMEHTHPOBAHHOI'O M3JI0)KEHHSI COOCTBEHHOW TOUYKU 3pEHUS B YCTHOU U
NUChMEHHOU popme;

- HABBIKAMH I'PaMOTHOTO TMCbMA U YCTHOM PEYH.

- CUCTEMOM JIMHTBUCTUYECKUX 3HAHUM Ha Pa3IMYHBIX SA3BIKOBBIX YPOBHSAX JUISl PEILICHUS
npodeccHoHANBHBIX 3a7ad.

3. MECTO JUCLUILJIUHBI (MOAYJIST) B CTPYKTYPE
OBPA30BATEJBLHOI TIPOTPAMMUBI

JlucuumimHa OTHOCHTCS K JUCIMIUIMHAM OO0S3aTEbHOM YacTH HaIpaBJICHUS
noarotoBku 43.03.03 «['octunuunoe Aenoy» mpoduist «['OCTHHUYHBIA U PECTOPAHHBIN
OnsHeC».

4. OBBEM JUCHUILUIMHBI (MOIYJIS)) U BUIBI YYUEBHO PABOTBI

Bcero vacos
. Il OYHO- .
O6’beM JUCHUITIIMHBI ﬂJ’IH OYHOH H3210‘IHOI‘;I ﬂﬂﬂ 3a0THOH
dbopMbI (bopbi dbopMBI
o0Oy4deHus o6yueHHs o0Oy4deHus
O0masi TpPpya0eMKOCTb JAUCHMILIHHBI 9/324 9/324
(3a4eTHBIX eIMHNUI/YACOB)
KonrakTHass pabdora — ayauTopHbIe 110 54
3aHATHSA:
Jlexuun 8 8
CeMuHapbl, TPAKTUYECKHUE 3aHITUS 96 40
Kt3a, K10k, KoncH
6 6
CamocrosiTesbHast padora 182 238
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PABOYAA NPOrPAMMA ONCLUNMNINHBLI (MOOYNA)

oOyuarouerocsi (Bcero ¢ mNpoMesKyTOYHOM

arTecTanuen)

Buja npoMexyTouyHoil aTTecTanmuu (3ader, 3ayer 3auer
3a4eT C OIICHKOM, IK3aMEH) Ox3amed (32) | Dx3ameH (32)

5. COAEPXAHME JUCHUIIJIMHBI (MOAYJIS)

5.1 Conepxanue TMCHUILUIMHBI (MOLYJIA)

MOAYJIb 1 Companies and careers

1.1.Careers. Work and jobs. Ideas about careers. Career moves. Female train
drivers. Skills and qualifications. Language review. Modals: ability, request and
offers. Words that go with “career”.

1.2. Recruitment and employment. Human resources and recruitment.
Applying for a job. Curriculum vitae and a covering letter. Selection procedures.
How to be prepared for the job interview.

1.3. Companies. Business activities. Types of companies. Financial
performance. Reasons for success. Company website. Language review. Present
simple and present continuous. Words for talking about companies.

1.4. Stress management. Causes of stress. Gender - related qualities. Stress in
the workplace. Stressful jobs. A career change. Language review. Past simple and
present perfect. Words about stress in the workplace.

1.5. Managing people. Qualities and skills of a good manager. Managers across
cultures: the international manager. Socializing and entertaining. Language review.
Reported speech. Verbs and prepositions.

1.6. Conflicts. Quiz on managing conflict. Handling conflicts. Negotiating
styles. An interview with a management consultant. Language review. Conditionals.
Word building.

1.7. New business. Conditions for starting new businesses and public private
sector companies. Developing a new industry. An interview with a consultant to new
businesses. Language review. Economic terms. Time clauses.

MOAYJIb 2 Products and services

2.1. Planning. Discuss planning. Brazil tries to kick-up tourism. An interview
with the leader of expeditions to mountains. Language review. Words for talking
about planning.

2.2. Marketing. Ideas about marketing. Marketing mix. Selling dreams.
Successful marketing: an interview with a marketing vice president. Language
review. Words partnerships. Questions.

2.3. Products and services. Unique selling points (USPs) of the product. Dyson
company product. James Dyson — the founder of a multi-million pound business.
Advertising products. Language review. Comparative and superlative adjectives.
Oder of adjectives.

2.4. Launching a new product. Favourite products. Launching a new product.
People talk about the best things they ever bought. Language review. Passives.
Adjectives for products.
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2.5. Telephoning. Presentations. Preparing to make a telephone call. Receiving
calls. Taking and leaving messages. Cross cultural communication on the telephone.
Making arrangements. Ending call. Presentation technique and preparation. Structure
of the presentation. Using visual aids. Holding the audience attention. Summarizing
and concluding.

2.6. Meetings. Establishing the purpose of a meeting. The structure of the
decision making. Ending the meeting.

2.7. Negotiating. Types of negotiation. Making an opening statement.
Bargaining and confirming. Summarizing and looking ahead. Dealing with conflict.
Ending the negotiation.

5.2 Pa3zpesibl/TeMbl JUCHMILVIMHBI, HX TPYA0EMKOCTb W BU/IbI 3AaHATHI
O6uwast mpydoemKkocmb u3y4yeHusi QucyurniauHbl no y4yebHomy nnaHy: 3.E. (yacos) 9 (324)
3aver
dopma 0byueHus OyHas Bupg koHTpons Ok3ameH (32)
3aver
dopma 06yueHus O4HO-3a04Has Bupg koHTpons Ok3ameH (32)
dopma o06yueHus Bupg koHTpons
MopsAKoBbI HOMep OuyHasn OyHo-3a04Hasn 3aoyHas
Ne TeMbl B AyautopHas AyautopHas AyauTtopHas
n.n COOTBETCTBUM C (KOHTaKTHas) CPC (KOHTaKTHas) CPC (KOHTaKTHas) CPC
paspenom 5.1 PN n Np/C| nP n Np/C| nP n | np/c| np
Pazgen 1
1. | 1.1. Careers. Work and 1 4 - 10 1 2 18
jobs
> 1.2. Recruitment and 1 6 ) 16 1 2 16
employment
3. 1.3..Compan.|e.sl. 1 6 ) 16 0 2 16
Business activities
4. 1.4. Stress 0 8 ) 10 0 2 18
management
5. | 1.5. Managing people 0 8 - 16 1 2 14
6. | 1.6. Conflicts 1 6 - 18 0 2 16
7. | 1.7. New business 0 8 - 18 0 4 18
Pasgen 2
8. 121 Planning ! 8 ) 18 ! 2 18
9. | 2.2. Marketing 0 8 - 10 0 2 18
10. 2.3. .Products and 0 8 ) 10 1 4 18
services
11, 2.4. Launching a new 1 8 10 1 4 18
product
12.| 25 Telephoning 1 6 10| 1 4 16
resentations
13.| 2.6. Meetings 1 6 10 0 4 16
14.| 2.7. Negotiating 0 6 10 1 4 18
15, KoHcynbTaumm 0 6 0 0 6 0
(kOHTaKTHas)
16. [MpomexyToyHas 0 0 32 0 0 32
aTTecTtaums (4acos)
BCEIO YACOB NO
AVNCLIMNIVHE 8 102 - 214 8 46 270
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PABOYAA NPOrPAMMA ONCLUNMNINHBLI (MOOYNA)

6. TEPEYEHb YYEBHO-METOJHUYECKOI'O OBECIIEYEHUS JJIS
CAMOCTOSITEJbHOI PABOTHI OBYUAIOIIAXCS MO
JTUCHUILIAHE (MOJYJIIO)

Pazgea nucuMnmjinHbI YyeOHO-MeTOANUECKOE 00ecIeUyeHue

BBC news; The Economist; The Financial Times; The
Guardian; The Independent; ITN; The Observer;

The Telegraph; The Times, Sunday Times;

The New York Times; Fortune; Time Magazine;
Companies and careers | The Washington Post; Moscow Times (English);

St Petersburg Times (English); Straits Times;

New Straits Times; The Scotsman; The Herald;
Market News International; Business Week online;

BBC news; Market News International;
ru.wikipedia.org/wiki;

WWww.ama.org; www.marketingsherpa.com;
Products and services | https://hbr.org/why-most-product-launches-f;
www.fastcompany.com, Google News Search,;
Business Week online; Department of Trade and
Industry (DTI); World Trade Organisation (WTO)

HNHpopManiuoOHHO-CIPABOYHbIE CUCTEMbI
1. The Oxford English Dictionary Online \ www.askoxford.com/dictionaries
2. The Merriam-Webster Online Dictionary \ www.merriam-
webster.com/dictionary
3. The American Heritage Dictionary of the English Language \
http://education.yahoo.com/reference/dictionary
4. Cambridge Dictionaries On-line \http:\\dictionary.cambridge.org
5. ABBY Lingvo \ www.lingvo.yandex.ru
6. MynbsTunekc \ http://multilex.mail.ru, http://online.multilex.ru
7. Dictionary Link \ www.dictionarylink.com

3amaHusd 1S CaMOCTOSITEILHOM PadoThl:
Pasnen 1. Companies and careers.
3aganue 1. CaMOCTOATENIbHO HAUTH CTaThIO O KAaKOW-TMO0 KOMIIAHUM B
aHTJIOSA3BIYHBIX UCTOYHUKAX, TATUPOBAHHYIO MOCIEIHUM MecsieM. [1oaroToBuTh
pedeprupoBaHue CTaThU.
3aganue 2. Hanuiure pe3toMe Il TPYA0YCTPOMCTBA B KPYITHYIO TYPUCTHUYECKYIO
KOMITaHUIO.
3aganue 3. [loaAroToBUTH Mpe3eHTAIIMIO JIFOOOM TYpUCTHUECKON KOMIaHuu (0Tes,
TOCTUHHUIIBI).
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3ananue 4. [loaroroBbTech K MPOBEACHUIO JUCKYCCHH IO TeME «AKTYyabHbIE
TEHJCHIIMYA B TOCTUHUYHOM OM3HECE).

Pa3nea I1. Products and services

3ananue 1. CaMoCTOATENBHO HaIUTE MyOIUIIMCTUYECKYIO CTAThIO IO TEME
“Marketing”, 1aTUPOBaHHYIO MMOCIETHUM MECSIIEM.

3ananue 2. IlepeBenuTe cTaThio HA PYCCKUM S3BIK.

3ananue 3. IloarorossTe pedepupoBaHUE CTAThU C UCIIOJIB30BAHUEM KIIUIIIE.
3ananue 4. [loaroToBsTeCh K MPOBEACHUIO COBEIIAHUS OT/IETA 10 00CITYKHBaHUIO
KJIMEHTOB U KOHTPOJIA KauecTBa.

3ananue 5. Hanummre ciy:ke0HYI0 3alIUCKY TUPEKTOPY KOMIIAHUU 10 UTOTaM
COBELIaHUS.

7. OCHOBHAJA U JOITOJIHUTEJIBHASA YYEBHAS IUTEPATYPA

OcHOBHas JuTEparypa

Ne

i ABTOD Hasanue N3parenscTBO T'on Hamuune B 9bC*

Anrnuiickuit s3pik. | At IIm Op | 2018 https://www.iprboo
Mene KMEHT Menua kshop.ru/72797.htm
TOCTUHWUYHO- 1

PECTOpaHHBIX
MPEATPUITHI.
YuyebHoe mocobue
(kHHTA)

1 MatBeeBa H. B.

AHTIIHACKUNA SI3BIK
JUTSL HTHAYCTPUH
Heiiman C.1O. Typusma u

Omck: Omckuit

) FOCTENPUUMCTEA. TOCYNAPCTBEHH | 50, 4 Ettp.//\;fzxzxg%orbooks
English for Tourism BIH MHCTHTYT AOD-TUEDD D
and Hospitality. ceprca
Yacrs 1

*9BC — aneKTpOHHO-ONOIMOTeYHAs CHCTEMA

JlonosiHuTeIbHAA JIUTEpPATypPa
i/rgn ABTOD HazBanmne N3 narenbcTBO | Ko)i Hamune B O9bC
1| Boiixosa F0.B. | Enelish for Hoteland ) 1 ) 2017
Tourism Industry
[TpodeccrnonanbHbIi
boiikosa 10.B. WHOCTPAHHBIN S3BIK:
2. CunopoBa A.E. | TEeKCTBI AJis YTEHUS C ATuCO 2016
YIOPaOKHCHUSIMU
Bopo6hera JlemoBoit aHTIHICKUH
3| ¢ 1}&) JUI TOCTUHUYHOIO IOpaint 2006
o ousHeca
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OpenOyprekuit
Conogeit E.N. [IpakTuueckuii Kypc an FOCYAApCTBEHI http://www.iprboo
4. . 13178 2014
TJIMHACKOTO SI3bIKA kshop.ru/24343
YHHUBEPCUTET,
ObC ACB
Kommepueckas
KOPPECTIOHICHITUS U OmMckui
Matscesa LA, | ACKYMCHTALUs Ha rOCYNapCTBEHH '
5| Tonopmua HLH. | AHTTHACKOM s3bIKe. 13174 2009 http:// www.iprboo
' ~ | Commercial YHUBEPCUTET kshop.ru/24891
correspondence and uM. ©.M.
documentation in JlocToeBckoro
English

8. TIEPEYEHH MIPOTPAMMHOI'O OBECIEYEHWUSI,
WH®OPMALIMOHHBIX CITPABOYHBLIX CUCTEM W UHTEPHET -
PECYPCOB, HEOEXOMMBIX JIJ151 OCBOEHMS U CLMITJINHBI

(MOJLY.JIST)

No /it HNuTtepHeT pecypc (ampec) Onucanne pecypca

1 http://www.bbcworldnews.com | MHdopMaimoHHO-HOBOCTHO# ITOpTall OPUTAHCKOTO
' kaHana BBC

AHTITIOA3BIYHBIN €KEHEENbHbIN )KypHal

2. http://www.economist.com .
HKOHOMHYECKOW HAIPaBICHHOCTH
3 http://www.tourism- MHOTOS3bIYHBI HOBOCTHOM KaHAN B cdepe
’ review.com/ Typu3Ma
. OObpazoBaTenbHbIN HHTEPHET-PECYPC U3AATEIHCTBA
4. http://www.cambridge.org p PHET-PECYPC M3/

KeMOpumKCKOro yHuBEpCUTETA

9. TPEBOBAHUA K MATEPUAJIBHO-TEXHUYECKOMY U YYEBHO-
METOJNUYECKOMY OBECIIEYHEHHMIO JUCHUIIJIMHBI (MOAYJIA)

JIeKIIMOHHBIE U PAKTUYECKUE 3aHATHSI IPOBOASTCS B Ay IUTOPUSIX,
OCHAILEHHBIX MPE3EHTAlMOHHBIM 000pYy1I0BaHUEM (KOMIIBIOTEP, UMEIOIUI BBIXO/I B
HHTEepHET, MyJIbTUMEIUNHBIN IPOEKTOP, IKPaH, AKYCTUUECKUE CUCTEMBI), TOCKOIA,
pabouuMu yueOHBIMU CTOJIAMU U CTYJIbSIMH.

ITpu HEOOXOIMMOCTH 3aHSTHS IPOBOATCS B KOMIIBIOTEPHBIX KJlaccax,
OCHAILEHHBIX JIOCKOM, SKpaHOM, pa0OUYNMHU yUEOHBIMU CTOJIAMU U CTYJIbSIMH,
NEPCOHAIBHBIMU KOMITBIOTEPAMHU, O0BbEINHEHHBIMU B JIOKAJIBHBIE CETU C BBIXOJIOM B
WHTEpHET, C yCTAaHOBIEHHBIM JIMLIEH3MOHHBIM ITPOrPAMMHBIM 00ECIIEUEHUEM, C
NOAKIIOYEHHBIM K HUM NepuepuitHbIM yCTPOHCTBOM U 000pyAOBaHUEM
(MyJIBTUMEIUNHBIN NPOEKTOP, aKyCTUYECKAsI CUCTEMA U TIp.).
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10. OBPA3OBATEJIBHBIE TEXHOJIOT'THU

B nmponecce OCBOCHUA JUCTTHITIINHBI HCITIOJIB3YIOTCA CICaAyromme
06pa?>0BaTCJ'IBHI)IC TCXHOJIOTHHN:

1. CtaHgapTHbIE METObI O0YUCHUS:

® TIPAKTHUYECKHE 3aHATHUSI, HA KOTOPBIX 00CYXIAI0TCSI OCHOBHBIE MPOOIEMBI,

® TIMCHbMEHHBIE WM YCTHBIC JOMAIIHUE 3a1aHUs;

® KOHCYJIbTAllUH MPETOIaBaTeNe;

® caMoCTOsiITeJIbHas paldoTa CTYJACHTOB, B KOTOPYIO BXOJHUT OCBOCHHE
TEOPETUYECKOTO Marepuaja, MOArOTOBKA K MPAKTUUYECKUM 3aHATHSIM, BBIITOJTHEHUE
YKa3aHHBIX BBIIIEC MUCHhbMEHHBIX/YCTHBIX 3aJlaHWi, paboTa C IUTEepaTypOi.

2.  Meronpt 00y4eHHST ¢  TOPUMEHEHHEM  WHTEPAKTUBHBIX  (popm
00pa3oBaTeNbHBIX TEXHOJIOTUMA:
® JICJIOBBIEC U POJIEBBIE UTPBI;
KPYTJIbIE CTOJIBI;
00CyX/IeHHEe MOrOTOBICHHBIX CTYJIEHTAMHU ICCE;
TPYHIIOBBIE TUCKYCCHUU;
o0CyX/IeHHE pe3yJIbTaTOB pabOThl CTYJICHUYECKHX HCCIEI0BATEIHCKUX

Ipyni;
® y4yacTHue B TEICKOH(PEPEHIUX.
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JIMCT COI'ZTACOBAHUA
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